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OBy Npe3eHTALM]Y @ peann3osa0 MyNTMOWCLANAWHIPHN TMM HA3UWOHANHOr LIEHTPA 33 OWMTANM3aUW[y ca 3a0aTkaom
thopMUupata MOOENa 33 pa3B0| eNeKTPOHCKOr KaTanora cnoMeHnka kyntype v Cpluju n gurutannaaunje ogroeapajyhie
ACKyMeHTaumje. dWruTanuiaumjoM KVATYPHMX pecypca, of KOJMX Ce HeKM He MOry penpe3sHTOBATHM ¥ KNAcHYHM
nanvpHMM nNyGnuKEaunja, cnpoeogy ¢ 3alTHTa W oTEapa MOrYRHOCT cneud@uyHor Npoydyaeaky CNoMeHHEA. Y Katanaory
CY KOMOWHOEAHW 33anWcK W3 EBWWE WHCTWTYUKW]E W2 CpOuje Koje ce 0age 33aWTWTOM Hacneha, VERYYYYRIK K
GuGnuorpagcke pedepedHus kKoje omonfiaBay Oamke OETAlHO W3YUaRake NpefcTaBMbeHWX cagp#aja. [denoeu
npeseHTaUMje cy cnoGoaHo ooCTyIHK.

[eo npe3eHTauwje j8 pesynTar NpojekTa JWrMTann3aumja v enekTpoHCKa Npe3sHTauMja CpedHs0BeKOBHWX CPMCKNX
MaHacTupa“ Koju je duHaHnckpad ¥ okenpy UNESCO—eor Mpojekta napmuuwnauuje 2004-2005 (yroeop Gp. 27243305
YUG). LUumn npojekTa je oa noHyaW MoryRHOCT WHpeka MHdopmManmja o0 oB0M EpeOHOM Oeny HAaUWoHanHor HacneRa
Koji oo cafna HWje Guo v eeho] Mepl NpeacTae/bed ¥ gururandom ofnuiy. Basa nogaraka Koja je npi TomM pa3enjeHa
Caop¥n aUrKTannaceade marepujane PenyBnuykor 338003 33 33WTWUTY CNOMEHMKA EYNTYpe, ApPXeonoWKor WHCTATYTA
CpncKe akagemnje Hayka u YMEeTHOCTH, HapogHe GuinuoTeke Cphuje n Manactupa KaneHun.

gare==

Cea npasa cy saapxsHa. Hu jeaad gec npessHTaynje HE CMe C2 PENPOAYROSSTH ¥
LEnNWHK HiA y genocenua y Guno kojoj thopun Gea nuosesor oaodpesa Hayuosan«=or
UERTPE 38 UIHTEMWIBLM]Y.




1. Da li SK moze koristiti nastavnicima i
ucenicima?

2. Koja je upotrebna vrednost SK?
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OBLEM

e Strucnjaci kreirali SK!
e SKima znadajan sadriaj!
e SKse NE koristi!
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Uverenje: POZNAJEM SVOJE
KORISNIKE!




STUDIJA KORISNIKA

2012 - 2013




Tegtiranje upotrebljivosti










EVALUACIJA POCETNE STRANE SPOMENIKA KULTURE
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List of monuments Geographical access  Projects Timeline Search

This presentation is a result of the joint endeavor of a multidisciplinary team gathered by the National Center for Digiti-
zation with the aim of providing medels for developing an electronic catalog of cultural monuments in Serbia and digitiz-
ing the corresponding documentation.

In addition, by digitizing cultural resources - some of which cannot be presented in classical paper publications - and
making them available onling, this project also supports the hertage preservation and research, The catalog combines
records from various Serbian heritage institutions including bibliographic references for further study. The presentation
15 partially available free of charge.

A segment of the presentation has been realized in form of the “Digitization and electronic presentation of Medieval
Serbian Monasteries" Project, which is partially supported by the UNESCO in the framework of the Parficipation Pro-
gramme 2004-2005 (grant no. 27243305 YUG). The goal of the project is to enable dissemination of this valuable part
of the national heritage which has not been widely preserved in electronic form so far.

The developed data-base is a digital repository which contains material protected by the Institute for Monument Protec-
tion of Serbia, Archaeological Institute of the Serbian Academy of Sciences and Arts, National Library of Serbia, and
Kalenic Monastery.
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Potreban redizajn SK!




ISPITIVANJE KORISNICKOG

DOZIVLJAJA




ODREDNICA

ISO 9241-210: 'O¢ekivanja i emocionalne
reakcije korisnika u odnosu na odredeni

proizvod ili uslugu’




CiLJ

UZi kontekst: kreiranje proizvoda/usluge koji zadovoljava
potrebe korisnika

Siri kontekst: uskladivanje ciljeva kreatora proizvoda/usluge i
potreba korisnika radi kreiranja proizvoda/usluge koji poboljsava

kreativnost, komunikaciju i saradnju izmedu ljudi
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¢ Slozen
¢ Interdisciplinaran
¢ ViSefazan




FAZE PROCESA KORISNICKOG DOZIVLJAJA

KONKRETNO
PROIZVOD: FUNKCIONALNOST PROIZVOD: STRUKTURA INFORMACLJA
CULNI (VIZUELNI) &
DIZAJN INTERFEJSA 7l HE DIZAJN NAVIGACIJE SKELET .
DIZAJN INTERAKCIJE DIZAJN INFORMACIJA qﬁ a
v*i STRUKTURA s’
SASTAVLJANJE ODREDIVANJE ELEMENATA
SPECIFIKACIJE SADRZAJA (0] €
ODREDIVANJE
CILJEVA KREATORA '
A & ODREDIVANJE
| POTREBA KORISNIKA STRATEGUA 4

APSTRAKTNO

IZVOR: Jesse James Garret (2002), The Elements of User Experience: User-Centered Design for the Web




FAZA: STRATEGIJA

ODREDIVANJE ODREDIVANJE
CILJEVA KREATORA POTREBA KORISNIKA

& STRATEGLJA '

IZVOR: Jesse James Garret (2002), The Elements of User Experience: User-Centered Design for the Web
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1) Identifikacija korisnika

2) Identifikacija potreba korisnika
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1) Korisnici - kreatori

2) Krajniji korisnici




IDENTIFIKACIJA POTREBA KORISNIKA

- Dubinski intervju

- Opsta anketa

- Fokus grupe

- Izrada Web persona

- Izrada Scenaria koriséenja

etc.




GRUPE KORISNIKA I NJIHOVA OCEKIVANJA

- " F

KREATOR PROIZVOD KRAJNJI
KORISNIK
KREATOR KRAJNJI

KORISNIK

IZVOR: Hassenzahl M. (2003). The thing and I: understanding the relationship betwee



RADIONICA: UPOTREBLIJIVOST

WEB STRANICA BIBLIOTEKA




INTERVJU

- Metoda za kvalitativno istraZivanje ocCekivanja i potreba
korisnika web strane biblioteke

- Metoda omogucava ispitanicima da detaljno izraze svoju
motivaciju, potrebe i ocekivanja

- Utvrduje tipicne probleme, otkriva uzroke istih i definise

prioritete za dalje unapredivanje web strane




ANKETA

- Metoda za kvantitativno istrazivanje ocekivanja i potreba
korisnika web strane biblioteke

- Metoda omogucava ispitanicima da opisu i objasne svoje

stavove u pogledu razlicitih aspekata usluga web strane




FOKUS GRUPA

- Tehnika za kvalitativno istrazivanje

- Vodena grupna diskusija na temu identifikovanja ocekivanja i
potreba korisnika web strane biblioteke

- Metoda omogucava ispitanicima da direktno i iskreno

odgovaraju na pitanja o zadatoj temi




HVALA

Pitanja?
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